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How the Competition Stacks Up Against Home Sweet Home

Item Competitor #1 Competitor #2 | Competitor #3 Home Sweet Home
(BW) (L) (CA) (HSH)

Charges & Time Frame Single Person: $89.95/mo* $360 Audit Fee* $599 flat fee*
$249 - Set Up Fee* | retainer $50 per collection* Fast turnaround 30-90
$149 - $199 per mo* | $109.95/mo* $50 per charge off* days in most cases.
Couple: retainer $50 per org.creditor* | NO PER-ITEM FEES
$399 - Set Up Fee* | $129.95/mo* $75 per foreclosure* | Optional Continued
$249 - $299 per mo* | retainer $75 per repo* financial advisory

*as of 01/30/21
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*

$100 per child supp
$100 per tax lien*
$100 per BK*
*as of 01/30/21

v =Yes

support available for
only $9.95/mo*

v =Yes

Free Financial & Credit
Analysis Report (Prior to
Payment)

v

Fast Turnaround Time to
Become Loan-Ready

Typically 30 - 90 Days
4

Loan Officer & Agent
Referral Appointment (If
Needed)

4

Education on pitfalls of
Online Disputation

50+ Years of Lending
& Real Estate Experience

Multiple Address Resolution

Forgery - Credit

Multiple Social Security
Number Resolution

Multiple Name Use Resolution

Forgery Medical Records

Account Ownership Errors

Settlement Assistance

Restrictive Endorsement
with CR Deletion Clause

RIS S




Inquiry Resolution v v v v

Assistance with
Credit Re-establishment

Down Payment
Assistance & Advice

Income Opportunity v
Consultation

Tax Lien Mitigation v
Assist in Auto Bill Pay 4

Enroliment (Avoid Lates)

General Savings Planning

Client Income Consultation
(to Maximize Income)

Credit Use Ratio v
Consultation & Adjustment

General Credit Issues v
Mitigation Consultation

Housing Affordability 4
Consultation

Online Portal for Loan
Officer & Agent to check on
Client Progress

AN

Client Online Portal v v

General Financial Advising

Educational Resources

Bill Pay Advice

RIS SN ]S

Final Will (or Trust)
Consultation

A

Physician’s Directive (Living
Will) Consultation

Financial Power of Attorney v
Consultation

Digital Online Reputation v
Assessment

ID Theft Assessment (4

BOTTOM LINE: Home Sweet Home EMPOWERS our clients how to manage their credit & finances for the long term through rock-solid advice, consultation, and
education whereas credit repair companies DO NOT. Additionally, we show our customers how to deal directly with the credit bureaus which results in much better
results as the bureaus tend to battle with credit repair companies.
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http://www.homesweethome250.com

Your Credit Report

Credit Statistics You Should Know

Stats About Home Sweet Home

100% of Home Sweet Home clients receive financial education and advice on how to home loan qualify
from Home Sweet Home Representatives who have mortgage lending experience. Whereas, this is not
the case with the vast majority of other credit repair organizations.

The majority of Home Sweet Home clients (80%) see significant credit score increases within 60 - 90 days.
In the best cases, FICO scores increase by 100 - 150 points.

Credit repair company staff typically have no lending or real estate background. Whereas, Home Sweet
Home makes a conspicuous note of it.

The top 4 complaints real estate agents and loan officers have concerning the typical credit repair
companies are:

1. Loan officers and real estate agents have referred buyers/borrowers who are tied up in the credit
repair process for too long and/or never returned to the referral source. Whereas, Home Sweet
Home guarantees all referrals are returned to the sender.

2. The loan officer or real estate agent making a referral to a credit repair company never receives
any referrals or rewards in return for the one sent. Whereas, Home Sweet Home offers referrals
and/or complimentary advertising to actively referring loan officers and real estate agents.

3. Clients are paying EXPENSIVE monthly fees with no end in sight. Whereas, Home Sweet Home
charges one flat fee and emphasizes returning the referral quickly.

4. There is no online system for the loan officer/agent to track their customers' progress to become
loan-ready. Whereas, Home Sweet Home provides an online web portal for their Network
Members to get real-time updates on client progress.



Stats About Credit Reports

Up to nearly 80% of all credit reports contain errors. - CFPB

Each MONTH, 10,000 data furnishers (creditors) provide info on 1.3 billion consumers' “trade lines.” -
CFPB

Roughly half of all collections tradelines that appear on credit reports are reported by debt collectors
seeking to collect on medical bills claimed to be owed to hospitals and other medical providers. - CFPB

More than a third of disputes have to do with collections. - CFPB

Fewer than one in five people obtain copies of their credit reports each year. - CFPB

Stats About Identity Theft

In 2019, 14.4 million consumers became victims of identity fraud — that’s about 1 in 15 people - FTC

Overall, 33 percent of U.S. adults have experienced identity theft, which is more than twice the global
average - FTC

More than one in four older adults, aged 55 and over, have experienced identity theft - FTC
One in five victims of identity theft has experienced it more than once - FTC

Over 1 million children in the U.S. were victims of identity theft in 2017, costing families $540 million in
out-of-pocket expenses - FTC

There’s a new victim of identity theft every 2 seconds - FTC

Children are 51 times more likely to be a victim of identity theft than adults - FTC

Identity theft is the most common consequence of a data breach, occurring 65% of the time - FTC
There were 164 million exposed records in 2019, and data breaches increased by 17% - FTC
Consumers lost more than $1.9 billion to identity theft and fraud in 2019 - FTC

Emotional distress is reported by 77.3 percent of identity theft victims - FTC

Stats About Real Estate Buyers Searching for Home Buyer Help

52% of home buyers turn to the internet to learn how to buy a house - NAR

Real estate-related searches on Google.com have grown 253% over the past 4 years - NAR

The vast majority of home buyers are not aware of the nuances of credit underwriting for a home loan
Most buyers are not sure which home loan may best suit their needs concerning their credit standing

Most buyers are not familiar with how much debt-to-income ratios and credit use ratios affect their credit
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